
Advertising Contract

THE    JOURNAL OF 

COMMUNITY CORRECTIONS

	____________________________________________________

Advertising Company
	____________________________________________________

Advertising Agency

	____________________________________________________

Contact
	____________________________________________________

Contact

	____________________________________________________

Title
	____________________________________________________

Title

	____________________________________________________

Address
	____________________________________________________

Address

	____________________________________________________

City/State/Zip 
	____________________________________________________

City/State/Zip

	____________________________________________________

Phone/Fax/E-mail
	____________________________________________________

Phone/Fax/E-mail


	Issue
	Reservation 

Close
	Materials Due
	Space Size / Color
	Units
	Unit Rate
	Space Cost
	Color

 Cost

	  (  Volume 1804
	Nov. 30, 2009
	Dec. 15, 2009
	
	
	
	
	

	  (  Volume 1901
	Jan. 30, 2010
	Feb. 15, 2010
	
	
	
	
	

	  (  Volume 1902
	March 30, 2010
	April 15, 2010
	
	
	
	
	

	  (  Volume 1903
	May 31, 2010
	June 15, 2010
	
	
	
	
	

	  (  Volume 1904
	July 31, 2010
	Aug. 15, 2010
	
	
	
	
	


	Materials:  133-line screen film, right reading emulsion side down.  A production
	SPACE COST:
	 

	charge will be applied for preparation of negatives if camera-ready art is supplied.
	COLOR COST:
	

	Billing: Net due 10 days after invoice.  Prepayment required for first-time accounts.
	PRODUCTION CHARGES:
	

	Agency Commission: 15% on space only.  No commission on color or production.
	LESS AGENCY DISCOUNT*:
	

	Commissions apply only to accounts paid within 30 days of invoice.  Commissions
	SALES TAX:
	

	will be withdrawn on accounts not paid within 30 days.
	TOTAL:
	


This is a legally binding contract.  Advertiser agrees to deliver materials to Journal of Community Corrections in accordance with the deadline schedule on this contract.  Cancellations, changes or corrections will not be accepted unless presented in writing and signed by both parties.  No cancellation of contracted space will be deemed valid unless received in writing by the publisher at least 30 days prior to the space closing date for each issue.  Failure to comply with this condition will result in the advertiser being billed for contracted space.  The publisher will, at his sole discretion, either repeat the latest advertisement or publish nothing.  Advertisers will be short-rated for previous insertions on authorized cancellations.

	X
____________________________________________________

Advertiser’s Authorized Signature                                  Date
	Publisher’s Acceptance:

	____________________________________________________

Name and Title (please print)
	____________________________________________________

Publisher’s Authorized Signature                                         Date


Rates & Production Information

	Note: These rate are guaranteed for 2007-2008 advertising year.


	
	Black & White Ads
	Color Charges


	Insertions
	 Cover+ 
	 Full 
	 2/3
	 1/2
	 1/3
	2-Color
	4-Color

	1X
	$1,760 
	$960 
	$768 
	$672 
	$480 
	$400 
	$800 

	2X
	$1,712 
	$912 
	$730 
	$638 
	$456 
	$400 
	$800 

	3X
	$1,666 
	$866 
	$693 
	$606 
	$433 
	$400 
	$800 

	4X
	$1,623 
	$823 
	$658 
	$576 
	$412 
	$400 
	$800 

	8X
	$1,543 
	$743 
	$594 
	$520 
	$371 
	$400 
	$800 


	Example: A contract for 4 full-page color insertions (4X) = $6,492

4 full pages @ 4 X rate = 4 x $823 = $3,292 plus color charges 4 pages x $800/page  = $3,200 



	Special Charges:

	+Back cover rate includes 4-color charges.


	Mechanical Requirements
	Production Information

	Full page, bleed: 8¾ x 11¼
	Trim size: 8½ x 11

	Full page, no bleed:  6¾ x 9⅞
	Line screen: 133

	2/3 page: 4½ x 9⅞
	Live area: 6¾ x 9⅞

	1/2 page (horizontal): 6¾ x 4⅞
	

	1/3 page: 2¼ x 9⅞


	

	The easiest way to supply your advertisement is as a high-resolution (minimum of 300 dpi) TIFF, EPS, JPEG or PDF file format, scaled to the correct size (see advertising space sizes to the left) on a Zip or CD-ROM.  Experience has shown that this is the simplest and safest way to output your advertising, and it is supported by almost all graphic design software packages.  Alternatively, leading design and DTP file formats are welcome (such as Photoshop™, Illustrator™, and QuarkXpress™ on the Mac platform only.  Ads produced on PCs must be saved as high-resolution PDF, EPS, JPEG, or TIFF files.  All files should include final high-resolution images, and be supplied on CD-ROM or 100MB Zip disks along with a color laser proof.  We still accept negatives, right-reading emulsion side down, or camera-ready art which, if supplied, will incur an additional charge for the preparation of negatives.

	

	Agency Commission: 15% on
	Frequency Discounts

Frequent advertisers benefit by entering 

into a full-year contract at reduced rates.  

Any combination of ads placed in any ICCA
journal during a 12-month period may earn

frequency discounts.  After one ad of any

size is placed, subsequent ads placed within

twelve months will be discounted.  Ads

will be billed at the earned rate unless a

written contract is established.  

	gross billing for space (not color) for recognized
	

	agencies whose accounts are paid within
	

	30 days of invoice date.
	

	
	

	To Reserve Space:
	

	Call Jane Browning at (301) 585-6090
or fax ICCA at (301) 585-6094
	

	Ship Materials To:

Civic Research Institute

4478 Route 27
Kingston  NJ  08528

By email: civres@comcast.net
To post ad materials to our ftp site, call 609-683-4011.
	

	
	


Publication Schedule

	The Journal of Community Corrections is published on a quarterly basis, four issues per year. 
	

	
	


Terms and Conditions

Bleeds: No additional charge.

Premium Positions: Requests for specified position are given consideration but no guarantee is made unless the position premium has been provided for in the contract. ICCA reserves the right to give better position than specified in the order, at no increase in rate.

Multiple Page Spreads: Single page cost multiplied by the number of pages. Each page of the spread counts toward the advertiser’s frequency discount.

Production Charge: Advertisements ordered set and not used will be charged for composition.

Insertion Orders: A completed insertion order should accompany every advertisement.  In lieu of a ICCA insertion order, advertiser may provide a letter clearly stating the name of publication, name of advertiser, date to be inserted, size of advertisement, identification of advertisement (proof of ad to be furnished if possible) plus any special instructions such as bleed, color, etc.  Insertion orders and purchase letters must be signed by an authorized representative of the advertiser.

Cancellations: Cancellations are not accepted after closing deadline. All cancellations must be received in writing.  Contracts may be discontinued by either party upon 30 days’ written notice.

Short Rates: Advertising placed with a frequency discount and not earned within one year will be subject to short-rate adjustments based on space used within a 12-month period.

Copy Authorization: Advertisers and their agents assume liability for all content of advertisements printed and also assume responsibility for any claims arising therefrom made against ICCA and agree to indemnify, defend and save harmless ICCA from any and all liability for the content of such advertisements. ICCA assumes no liability for errors or omissions.

Liability: ICCA is not liable for delays in delivery and/or non-delivery in the event of any condition beyond the control of ICCA affecting production or delivery in any manner.

Terms: Net 30 days from date of billing. 1½% charge per month on unpaid balance over 30 days. ICCA reserves the right to hold advertiser and/or its advertising agency liable for amounts due and payable to ICCA. Send payments to ICCA, 8701 Georgia Ave., Suite 402, Silver Spring, MD 20910.
International Community Corrections Association
8701 Georgia Avenue, Suite 402 ● Silver Spring, MD 20910

Phone 301-585-6090 ● Fax 301-585-6094 ● e-mail info@iccaweb.org ● web iccaweb.org


